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1. OBIIUE IMOJIOKEHUS

K BCTynmWTENbHBIM HCHBITAHUSAM B MAarucTpaTrypy MIOMYCKAIOTCS JIHIIA,
UMEIOIINE TJOKYMEHT rOCYIapCTBEHHOT0 00pasiia 0 BhICIIEM 00pa30BaHUHU.

BcerynuTenpHbie MCTIBITAHKS TPU3BAHBI ONMPEACTUTh HAanOoJee CIIoCOOHOTO
¥ TOJTOTOBJIECHHOTO MOCTYHAIONIEr0 K OCBOCHHIO OCHOBHOM 0Opa3oBaTeIbHOM
nporpaMmbl 10 HampaBjieHuto mnoaroroBku 42.04.01 Pexnama u cBs3u C
OOIIECTBEHHOCTBIO.

[Ipuém ocymiecTBisieTcss Ha KOHKYPCHOM OCHOBE MO pe3yJibTaraM
BCTYIUTEIBHBIX UCTIBITAHUN.

[Iporpamma BCTYMHUTENIBHBIX UCTIBITAHUN B MarucTpaTypy IO HAMPABIICHUIO
noarotoBku 42.04.01 Pexnama u cBsi3M C OOIIECTBEHHOCTHIO pa3paboTaHa Ha
ocHOBaHuM deneparbHOT0 TOCYJAapPCTBEHHOTO 00pa3oBaTeNbHOTO CTaHIApTa
BBICIIETO OO0Opa3oBaHUs IO HaIpaBiICHUIO TOATOTOBKM OakamaBpoB 42.03.01
Pexiiama u cBsi3u ¢ OOIIECTBEHHOCTHIO M OXBAaThIBAE€T 0OA30BBIC JUCHUILIUHBI
MOATOTOBKHY OaKajJaBpOB IO JAaHHOMY HaIlpaBJICHUIO.

[Iporpamma coaepkut omnucanue ¢GHOpMbl BCTYNMUTEIbHBIX HCIBITAHUM,
MEePEUYCHb JTUCITUIUINH, BXOMAIINX B MEXIUCIUIUIMHAPHBIA SK3aMEH W CITHCOK

PEKOMEH1yeMOM ISl TOATOTOBKU JIMTEPATYPHI.

2. TPEBOBAHMUSA K YPOBHIO ITOATI'OTOBKU INTOCTYITAIOILIEI'O
B MATUCTPATYPY

Jluta, wuMeromue BhICHIEe OOpa3oBaHUWE U JKEJAIOIIME  OCBOUTH
MAarucTEPCKyr0 MpOrpaMmy, 3aUHCISIOTCA B MAruCTpaTypy MO pe3yjbTaraM
BCTYNUTENBHBIX  HWCHBITAHWA,  TMPOTPAaMMBbl  KOTOPBIX  pa3pabaThIBAIOTCS
YHUBEPCUTETOM ISl YCTAHOBJICHUSI Yy TMOCTYIAIOWMIETO HAJIWYWE CIETYIOIIMNX
KOMIICTCHITHM:

- OCYIIECTBIATh MOUCK, KPUTUYECKUA aHaN3 U CHHTE3 HH(POPMAIINH,
MPUMEHATH CUCTEMHBIN MOJXO0 JJIs1 PEIICHUS] TOCTABJICHHBIX 33/1a4;

- OTBCYATb Ha 3alIpOChbl H HOTpe6HOCTI/I O6IH€CTBa U ayauToOpun B
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npoecCuOHaNBEHOM eI TETHOCTH;

- IPUMCHSATh OCHOBHBIC TEXHOJOTMH MapKETHHIOBBIX KOMMYHHUKAITHA
npu pa3paboTKe W peaTn3aiid KOMMYHHKAITAOHHOTO MPOIYKTa;

- OCYIIECTBIATHL cOOp, 00pabOTKy W aHajdu3 MapKETUHTOBOU
uHboOpMaIu s oOecreyeHusl YIpaBlIEHYECKHMX peUIeHHH B objactu
MapKETHHTa,;

- MPOBOJUTh MApPKETHHTOBOE HCCIEOBAHUE C  HCIOJIb30BAHUEM

HHCTPYMCHTOB KOMIIJICKCA MAPKCTHUHIA.

3. ®OPMA ITPOBEJIEHUS BCTYIIUTEJbHBIX UCIIBITAHUM

BerynurensHple ucnbiTaHUs B (OpME MEXIUCUUIUIMHAPHOIO 3K3aMEHa
IPOBOJATCA B BHJE TECTUPOBaHUS (B TOM 4YHUCJE JIONYCKAETCS IPOBEICHUE
BCTYNUTEIBHOTO HCTIBITAHUS C UCIOJIb30BAaHUEM NEPCOHAIBHBIX KOMIIBIOTEPOB) B
COOTBETCTBUU C YTBEPKIEHHBIM PACIIMCAHUEM.

TecT conepKUT 25 TECTOBBIX BOIIPOCOB C BEIOOPOM OJHOTO WIJIM HECKOJIBKUX
BAPUAHTOB OTBETA U3 HECKOJIBKUX BApUAHTOB OTBETA.

[TpogomKUTETFHOCTD BCTYMUTEIHHOTO UCIIBITAHUS - 90 MUHYT.

Pe3ynbpTaThl ncnibiTaHuit orieHUBaroTes mo 100 6anbHOM 1mIKae.

4. IPOTPAMMA BCTYHNUTEJIbHBIX HCITBITAHUN

[Iporpamma BCTYNUTENBHBIX HCIBITAHUN B (OpME MEXIUCIUTTMHAPHOTO
AK3aMeHa 0Oa3upyeTcs Ha OCHOBHOM 00pa3oBaTeNbHON MNporpamMMme MOATOTOBKH
OakanaBpoB 1o HampapieHuto 42.03.01 Pekiama u cBsA3u ¢ 0OIIECTBEHHOCTHIO.
BOHpOCLI M0 MCKAUCHUINIMHAPHOMY 3K3aMCHY OXBATbIBAKOT OCHOBOIIOJJIArarOIINC
IMMOJIOKCHHA CICAYIOIINX Pa3aCiIOB:

- Section 1. Advertising activity - the basic concepts in the field of
advertising activity; structure of advertising activity, its main elements and

classification of advertising; concepts of "advertising messages"; characteristics of
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advertising tools; advertising media taking into account the financial capabilities of
organizations and their specializations; organization of promotions and / or
advertising campaigns, evaluating their efficiency.

- Section 2. The basics of marketing - the basic concepts of marketing;
marketing environment of the organization; marketing management process;
marketing research; marketing information system and methods for its collection;
criteria and methods of market segmentation; product and its commercial
characteristics; product life cycle and characteristics of its stages; product
positioning in the market; types of prices and features of their application; pricing
methods; pricing strategies; types of discounts and conditions for their application;
methods and tools of stimulating the realization of products; resellers and their
classification, distribution of goods; approaches to the organizational structure of
the marketing service.

- Section 3. Marketing research - the concept of marketing research as
the most important function of marketing; marketing research methods for studying
market trends and processes; methodological principles and practical concepts of
marketing research; empirical marketing research techniques.

- Section 4. Public Relations - the basic principles of public relations as
a science, profession and business sector; determination of the place and role of PR
in the management system; a comparative analysis of the role and functions of
public relations in commercial structures, state institutions and socio-political
organizations; consideration of the relationship of public relations, marketing,
advertising and promotion in the information and communication process.

- Section 5. Management (the demand and necessity for management
in human activities; management in the system of concepts of a market economy;
features of Russian management; the external and internal environment of the
organization; management systems: functions and organizational structures;
management processes: goal setting and assessment of the situation, management

decisions; management mechanisms: management tools and methods; manager's
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personality; leadership and management style; formal and informal management;
resources, quality and effectiveness of management; management information
system).

- Section 6. The basics of the theory of communication - the basic
theory of communication and its varieties, the main information channels and
communicative roles, the main types of communication, the nature and functions
of business communication, the communicative personality, features of mass
communication.

- Section 7.Basics of personnel management - a conceptual framework
that composing the basics of personnel management, the main types and forms of
personnel management, the role and place of personnel management in the
structure of public administration.

- Section 8. Consumer behavior - the main conceptual apparatus for
studying consumer behavior; stages of consumer behavior, psychology of
consumer behavior: perception, motivation, the influence of personal
characteristics; the impact of social phenomena on consumer behavior: interaction
in small groups, the influence of social class and culture.

- Section 9. Non-commercial advertising - advertising messages;
characteristics of advertising tools; advertising media taking into account the
financial capabilities of organizations and their specializations; organization of
promotions and / or advertising campaigns, evaluating their efficiency.

- Section 10. Commercial activity - the main economic categories, laws
and theories, indicators, their classification and methods of determination; general
characteristics of the processes of collection, transmission, processing and
accumulation of information, tools for their implementation, software and
programming technologies; statistical methods for evaluating and predicting
commercial activity; regulatory framework for standardization, metrology, activity
for the assessment and confirmation of compliance; assortment, qualimetric,

quantitative characteristics of goods, classification of an enlarged assortment of
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consumer goods; factors ensuring the merchandising characteristics of the goods;
product information; subjects and contracts in professional activities; legal forms

of legal entities and sole proprietors.
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